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In an era where sustainable and authentic travel experiences are increasingly sought after, the

"Tourural" project stands out as a beacon of innovation and commitment to revitalizing rural tourism.

With a multifaceted campaign designed to engage, inform, and inspire, Tourural is poised to redefine

the way we think about and engage with rural destinations.

The Launchpad: A Dynamic Flyer

The campaign kick-starts with the release of an eye-catching flyer, serving as the initial touchpoint to

spark interest among potential tourists and stakeholders. This flyer is meticulously designed to

encapsulate the essence of Tourural, highlighting the project's objectives, upcoming events, and how it

promises to enrich the rural tourism landscape.

Engagement Through the Airwaves: Podcasts and Expert Interviews

Diving deeper into the narrative, the campaign features three professionally produced podcasts. These

audio episodes are tailored to immerse listeners in the stories, challenges, and triumphs of rural

tourism. Each podcast aims to educate, entertain, and evoke a sense of curiosity about rural

destinations, featuring insights from industry experts, locals, and travelers.

Complementing the podcasts, the campaign showcases three expert interview videos. These pieces

bring forward the voices of thought leaders, policymakers, and practitioners in rural tourism, offering

deep dives into the strategies, technologies, and practices that can sustainably transform rural areas

into thriving tourist hubs.



Visual Storytelling: Video Content

At the heart of the Tourural campaign is a trio of videos with voiceovers. These visual narratives are

crafted to showcase the breathtaking landscapes, cultural richness, and unique experiences that rural

destinations offer. Through compelling storytelling and stunning visuals, these videos aim to captivate

and motivate viewers to explore off-the-beaten-path locations.

Adding a spotlight to the campaign, a specially produced video spot succinctly conveys the Tourural

message, designed for wide-reaching impact across various media platforms. This high-energy spot

aims to capture the imagination of viewers, summarizing the project's vision in a memorable and

engaging manner.

Written Word: Articles, Blog Posts, and Press Releases

To ensure a comprehensive reach, the campaign extends its roots into the digital realm with a series

of articles and blog posts. These pieces are strategically distributed across private social media, the

project's own social media channels, and its official website, creating a rich tapestry of content that

educates and engages readers about the importance and beauty of rural tourism.

A highlight of the written content strategy includes an article and blog posts on EPALE (Electronic

Platform for Adult Learning in Europe), positioning Tourural within educational and professional

networks focused on lifelong learning and cultural exchange.

Further amplifying the campaign's message, two press releases are set to announce significant

milestones and developments within the Tourural project. These releases aim to garner media

attention, driving further interest and engagement from the public and industry stakeholders alike.

Conclusion

The Tourural campaign is a multifaceted endeavor designed to shine a spotlight on rural tourism,

leveraging a mix of traditional and digital media to reach a broad audience. Through engaging flyers,

insightful podcasts, expert interviews, captivating video content, and thoughtfully written articles, the

campaign aims to inspire a new wave of travelers to discover the charm and potential of rural

destinations. Tourural stands at the forefront of transforming rural tourism, inviting explorers,

enthusiasts, and professionals to join in this exciting journey.


